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The article proves the position about the necessity of improvement of the Institution of tutorship with the help of
technological management of institutionalization of the Institute. The theme of the research is determined by: firstly, high
regulatory raising, forming potential of the Institution of tutorship, the search for mechanisms of its optimization and
modernization, the possibility of expansion of the social perception of the corporate culture of the institution; secondly, the
need for effective management of the institutionalization of coaching through the optimization of the regulatory, Supervisory,
organizational functions and their social technology. Are the data of the author’s sociological research. The study was
conducted in 2010 and 2012, according to one and the same indicators. This gave the author an opportunity to trace the
development trends of the Institution of tutorship. The conducted research made it possible to outline the problem areas of
activity of the Institute, associated first of all with the imperfect system of evaluation of work of curators, the personal qualities
of the curator, lack of motivation curators. The author offers social technologies, containing ten components: 1) organization;
2) technology; 3) personnel; 4) communication; 5) the scientific-methodical; 6) information-analytical; 7) teacher training;
8) psychological; 9) motivational; 10) the evaluation. The author is recommended for use by the Dynamics of formation of
the socio-moral maturity of the curator of the student group to measure the readiness of the curator to work with students.
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PackpbIBaeTcsi BOSMOXKHOCTD M3y4YEHHs MPEAMETa UMUKa OPTaHN3alNY C TTO3HINH (PEHOMEHOJIOTUUECKON CO-
IIHOJIOTHH, CONNATIBHOTO KOHCTPYKTHBU3MA U COI[MAIBbHOTO MHTEHIMOHAMM3Ma. PaccmarpuBaeTcst corpanbHas Iprupo-
Jia TIOHSITUST «KUMUJDKY. [IpUBOASTCS BO33PEHUSI YUCHBIX PA3IMYHBIX HCTOPUYECKHX JIIOX HA ITOHATHE 00pa3a M MMH-
xa. IMuIK — 9T0 HE MOCTOSIHHOE CBOWCTBO OPTaHHM3AINH, a H3MEHSIOIIEeCs B IPOIECCE B3aNMOJCHCTBUS SBICHHC.
CrietoBatelibHO, 1Sl GOPMUPOBAHMS, KOPPEKLIUH U TIOJJICPIKAHUS TTOJIOKUTEILHOTO HMHJDKA HEOOXOANMO IpaMoT-
HO BBICTPOUTH MPOLECC CONUATN3AINHI, ONMCAHHBIM B TEOPHU COIMAILHOTO KOHCTPYHPOBAHMS PEalbHOCTH. MIMHIK
HPEJICTABISIETCS] aBTOPOM KaK PECypc COLMAJIbHOTO YIPABICHHSI COBPEMEHHOW OpraHu3anuei, GOopMUPYIOMMH IH-
KIIMYHYIO CHCTEMY CyOBEKT-00BEKTHOH KOMMYHUKAIUH. YCTaHABINBACTCS B3aUMOCBSA3b UMUXKA OPTaHU3AIUH B CO-
3HAaHUM ayAUTOPUU CO CTEPEOTUITHBIMY yCTaHOBKAMHU, IPUBHECECHHBIMU UHMBUIAMU U3 IOBCEIHEBHOI PeaIbHOCTH.
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Possibility of studying the subject of organization image on terms of phenomenological sociology, social
constructivism and social intentionalism is revealed. The social nature of the concept “image” is considered. The
scientists” opinions about image of different historical periods are given. Image is not a constant property of the
organization, but a phenomenon changing in the course of interaction. Therefore, in order to develop, adjust and maintain
a positive image, it is necessary to competently build the process of socialization, described in the theory of social
reality engineering. The author represents image as a resource of social management of the modern organization, which
forms cyclic system of object-subject communication. The author establishes interrelation between the organization
image in consciousness of the audience and the stereotypes introduced by individuals from daily reality.
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JlaHHasi cTaThsi OCBSIIACT BIUSIHUE [IEHHOCTEI Ha OCYyLIECTBICHUE MPO(ECCHOHAIBHON JISSITEILHOCTH CIELH-
anucTa 1o pabore ¢ MONOAEKbI0. LleHHOCTH ABISIOTCS 0a30BBIM JIEMEHTOM MPH (POPMUPOBAHUH TPO(HECCHOHATb-
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